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Media Guidelines for Genuine Jersey Members

With more than 160 members, some of whom issue their own media releases - and also as the media are likely to make direct contact with Members, rather than through the Genuine Jersey office or the Association’s PR company, Direct Input – the Association is issuing media guidelines to reinforce its key messages:
· Look for the Mark before you buy

· Genuine Jersey is the guarantee of local provenance

· Buying GJ is an informed choice which enables consumers to support the local economy, embrace seasonality and reduce carbon footprints

· Genuine Jersey connects the community and provides a showcase for the diversity of local goods

The purpose of the Genuine Jersey Products Association is to identify and promote locally grown, reared or caught goods and those products which are made in Jersey and thus regarded by consumers as being genuinely local. Moreover, the distinctive Genuine Jersey Mark is the guarantee of local provenance as it signifies goods which have been reared, grown or caught in Jersey or created by accredited Islanders and local businesses who qualify to be members of the Association.

Membership of the scheme does not confer on all goods or services produced by that organisation the automatic right to be classified as Genuine Jersey and it is this very important point which we ask Members to clarify when speaking to the media. 
There will be occasions when the media may not report exactly as we may like but as long as you impart the correct information in regards to your membership we can hopefully avoid any public confusion over what is a Genuine Jersey product, who the Members are and why they are members.
To reaffirm your qualifying criteria for goods please refer to your original ‘welcome’ and annual renewal letters.
Members issuing own media release:
It would greatly assist the Association in getting its key messages into the public domain if, when Members issue their own media releases, they refer to themselves as being a Member of the Genuine Jersey Products Association. And, where appropriate, clarify which products qualify to carry the Mark and why.
If a media release carries a standard boiler plate or ‘notes for editors’ we request that you include the following:
· The Genuine Jersey Mark is the guarantee of local provenance and is recognised as a byword for the best the Island has to offer. To carry the mark, goods have to be reared, grown or caught in Jersey or created by accredited Islanders and local businesses who qualify to be members of the Genuine Jersey Products Association  www.genuinejersey.com 

PR and communications assistance for Members:

Genuine Jersey’s public relations company Direct Input is a local business which has worked with the Association since its formation 2001. 

If you think you have a story people would be interested in please contact Paula Thelwell at Direct Input on 735253 or by emailing: paula@directinput.je. If Paula is not available, ask for Ben Quérée (ben@directinput.je)

They will advise which media could be interested in the story and whether it is of interest for news, features or photo opportunity and how best to approach the appropriate media.

A good news story is something which generates interest because it is:

· New

· Involves people/affects people

· Promotes the Island or

· People care about or are interested in the subject

Journalists are always looking for new and interesting stories to cover. Even on a quiet news day, the media still have the same number of pages and airtime to fill so they are looking for story ideas. 

The media can provide you with the excellent opportunity to promote your business, staff, products and the goals of Genuine Jersey. The Association enjoys good coverage, particularly in the JEP’s J2 Saturday supplement. The benefits to you may be increased sales, raised public profile or an opportunity to thank loyal customers or hard-working staff.

The types of stories which may involve you could be: 

· Launch of a new product (if not too commercial)
· Involvement in Island events eg: food fairs, festivals, charity activities, competitions etc
· Success in awards, competitions etc…

· Business expansion

· Protecting traditional crafts, skills and products

· New appointments 

· Features in the national media and on TV programmes

· Surveys/campaigns/trends – eg: increased interest in local provenance, food miles, Think Twice Buy Local etc.
The media provides you with a great opportunity to reach a wide audience with information that people trust and respect, as long as the subject is not blatantly commercial. What makes it different from advertising is that news is seen as impartial.
Next time you think you may have a good story to tell, contact Paula Thelwell or John Garton.
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